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Moot Proposition1 

1. The Republic of Kratos, a democratic country is one of the fastest growing economies in the 

South Asian region. The founders of the Republic of Kratos envisaged Kratos to be a 

sovereign, secular and socialist nation which is reflected in the Constitution of Kratos, 1950 

(hereinafter, ‘Kratotian Constitution’). Kratos remained a closed economy after its 

independence in 1947 until 1991 to protect its domestic producers. Since 1991, Kratos 

opened its economy by adopting the Liberalisation, Privatisation & Globalisation (LPG) policy 

and has been trying to increase and maintain fair competition in market for the benefit of 

its producers and consumers. Being the host to the 2nd largest population in the world, 

various multinational companies and investors have identified Kratos as a profitable spot 

for investment. 

 

2. Post 1991, with an intention to provide boost to the economy and to attract investments, 

the Kratotian Governments of the past and the present have encouraged many companies 

to invest in the Kratotian market by easing the norms of doing business. With an increase 

in number of business entities in the country, apprehensions of anti – competitive practices 

also started coming up. In lieu to control anti-competitive activities and promote fair 

competition in the market, the Parliament of Kratos passed the Kratotian Competition Act, 

2002 (hereinafter, ‘Competition Act’). The Act was subsequently amended in 2007 and 2009 

and the provisions relating to anti-competitive agreements and abuse of dominance were 

duly notified on 20th May, 2009.  

 

3. After the Parliamentary Elections in 2010, there was a change in the Government of 

Kratos. The new government was formed by the Democratic Advancement Party (DAP) under 

the leadership of Prime Minister Mr. Jagadish. In order to flourish trade and avoid prevalent 

demon of corruption in the country, Mr. Jagadish started a campaign for ‘Digital Kratos’. He 

                                                           
1 This Moot Proposition is co-authored by Mr. Shobhitabh Srivastava (Assistant Professor of Law, 

TNNLU), Mr. S. Mohammed Azaad (Assistant Professor of Law & Faculty Coordinator, CCL & MCC, 

TNNLU), Mr. Anand Kumar Singh (Assistant Professor of Law, TNNLU) and Mr. Rahul Satyan (Senior 

Associate – Competition & Antitrust at AZB & Partners, New Delhi). The authors would like to thank 

Mr. Abhay Siddhanth Mootha B, Mr. Pranav Mundra and Mr. Saxena Utsav Prabhat Kumar (MCC Members 

and Final Year Students, TNNLU) for their valuable contribution and active participation in creating 

this Moot Proposition. The Participants shall strictly refrain themselves from contacting the authors 

or the contributors to the Moot Proposition. 
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appealed to the online and offline business entities to indulge in cashless transactions to 

boost the Kratotian economy.  

 

4. Kratos has 7 major e – commerce sellers mentioned in the table below that provided for 

multifarious facilities in sale and purchase of goods and services. These Companies allowed 

different sellers to list their products on their websites for sale. The final price though was 

fixed by the respective companies, after adding maintenance cost, operational cost as well 

as their profit margin. 

Name of the 

Company 

Type Market 

Share as 

on 

March 

2017 

Date of 

Commencement 

of Business 

Headquarters 

1) Brahmaputra 

Pvt. Ltd. 

Private Company 

owned by a Citizen of 

Kratos 

15% 2007 Navallur 

2) Premier Pvt. 

Ltd. 

Subsidiary of a 

Foreign based E-

Commerce Company  

15.75% 2013 Shahjahanabad 

3) MoneyKart 

LLP 

Limited Liability 

Partnership by 2 

Entrepreneurs from 

Kratos 

13% 2013 Kalikata 

4) Chapo Pvt. 

Ltd. 

A Company owned 

by a US based 

Company 

11.75% 2012 Madras Town 

5) Mahjong  Ltd. Kratotian Company 17% 2008 Bezaawada 

6) Ganga Pvt. 

Ltd. 

Kratotian Company 8.9% 2010 Bombai 

7) Origamy Pvt. 

Ltd. 

Kratotian Company 7.6% 2009 Govai 

 

5. E – commerce companies were a growing business in Kratos due to its demography. The 

nation had unequal distribution of resources. Due to the constant increase in the number 

of e-commerce traders, various products and services were now available throughout the 

country at a standard price. These companies had comparative advantage over other 

sellers, as they could procure the products directly from producers and deliver the same to 

the needy in remote parts of the country. Retailers and wholesalers, on the other hand had 
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to follow the supply chain because of which sometimes the cost price for them was 

equivalent to that of the selling price of these e – commerce companies. 

 

6. There was a tough competition between all e – commerce companies and their market 

share kept fluctuating. All these companies dealt in wide range of goods/services within 

the Kratos region. Up until 2013, these companies entered into various forms of ‘exclusivity 

agreements’ with the producers so that their rivals could not sell the same products to their 

customers. As the products were easily substitutable, there were no complaint brought by 

any of these companies against each other. It is pertinent to note that this practice has 

considerably reduced in the recent years. 

 

7. Pursuant to the ‘Digital Kratos’ initiative, in September 2013, a new start-up, named as 

‘Pablo’s Alogors’ had devised a unique form of algorithm called as ‘Rutta’ to promote easy 

flow of information and innovative price fixation techniques in the e – commerce industry. 

This algorithm could provide a price band and also fix the prices of products automatically 

based on the number of hits for a product on their respective applications and websites at 

a given point of time.  

 

8. Pablo’s Alogors held a promotional event in January 2014, where the 7 e–commerce 

companies, amongst others were invited and given a brief about the advantages of Rutta.  

All the 7 major e – commerce players were impressed by the product and signed a ‘licensing 

agreement’ with Pablo for a period of one year. According to these agreements, Pablo would 

install the software and provide employee service for the program at these 7 companies 

for monitoring the algorithm. Prior to Rutta, these companies had a tough time in setting 

up the price band, as the software they used did not automatically set the price, but was 

decided manually. This was a major expenditure for these companies, as majority of their 

work force was dedicated to price fixation. 

 

9. Consequently, for the next one year, it was Rutta which determined the price of the 

products, after calculating various variables and the requisite percentage of margin, as 

provided by the respective e – commerce companies. The year turned out to be fruitful for 

all these companies, as they enjoyed higher sales than that of the previous year with a slight 

change in their market shares.  
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10. In January 2015, the contract with Pablo’s Alogors had to be renewed. Ganga and Origami, 

continued to renew their contract with Pablo and did not demand any change. However, 

the other five companies refused to renew their contract by stating that they would renew 

Rutta, only if an advanced version of the same is provided by Pablo. This is because there 

were other new start-ups like Gilberto and Chepe offering similar algorithm like Rutta at a 

relatively lesser price and for a much longer period.  

 

11. Pablo from the fear of losing its existing customers had requested these 5 companies some 

time period for making necessary modifications and provide an improvised version of 

Rutta to them. Accordingly, in the month of March 2015, Pablo had devised ‘Rutta 2.0’ and 

presented the same to these five companies separately. Rutta 2.0 was faster and swifter than 

its predecessor and had new variables to determine the price of the product being displayed 

on the websites and apps. In addition to the e-commerce companies own respective 

websites/apps, these variables would make a comparative analysis by including the number 

of hits relating to sale and price of products displayed in the competitor’s websites. The 

advanced version also had another special feature called as ‘Birds Eye’ which is a web 

crawler software. Birds Eye program can analyse the traffic or searches for a product on the 

leading world search engine ‘Jugaadu’. This would enable the e – commerce websites to 

understand the total market considerations before deciding the price for a commodity. 

 

12. On the flip side, Rutta 2.0 was designed to be a single installation program which could not 

be modified on a regular basis and had certain fixed variables that could not be altered 

manually like in Rutta. Another major drawback was that Rutta 2.0 would be installed in 

the respective e – commerce computers and no employee service could be provided, 

except in the case of software malfunctioning. This would mean that now all the rates 

would be decided by Rutta 2.0 and no external supervision is possible.  

 

13. Before selling Rutta 2.0 to these companies, Pablo had invited all these companies for a test 

run on their premises, wherein the companies were explained about the working and 

implications of the advanced version of Rutta. During this test run, it was made clear to 

the companies that hereafter Pablo will not be able to exercise control over Rutta 2.0s 

functioning and the advanced algorithm will be the sole responsibility of the respective 

companies individually. It was also clearly stated that Rutta 2.0, unlike Rutta would consider 

the price of its competitors while determining the price of a product and the same may 

sometimes lead to real time price automation which the companies agreed to. 
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14. In the same year, the competition between e – commerce websites reached aggressive 

levels in Kratos. It was partly fuelled due to an event held at the Kratotian Institute of Law 

and Technology (KILT), Navallur, a premier and state of the art educational institution in the 

southern region of Kratos. KILT, Navallur conducts its annual knowledge fest, named as 

the ‘Avishkar – Lafesto’ which is the most sought after techno-legal fest in Kratos. On the 

final evening of Avishkar, the organisers held a public debate every year called as ‘Vivatam’, 

where leaders, technocrats and academicians from different backgrounds are invited to 

share their knowledge with the participants. For Vivatam 2015, all the 7 e – commerce 

websites Chief Executive Officers (CEO’s) were invited for the debate. After the initial 

few minutes, the debate turned out to be chaotic. The 7 CEO’s held a similar point of view 

on use of advanced technology and having a technological edge to sustain in the e – 

commerce market. They went on to loosely suggest allocation of revenues and making 

personal remarks on others and their companies, thus spoiling Vivatam and fuelling rivalry. 

This resulted in creation of more exclusivity agreements and aggressive advertisement 

campaigns starring famous film and sports stars. 

 

15. Initially, the companies would only offer special discounts on select festival seasons like 

Dussera, Diwali and New Year etc., but after Vivatam 2015, it became a regular practice 

among the companies to assign certain days as ‘special sales’ days. ‘Great Kratos Sale’ by 

Brahmaputra and ‘Pocket Faad Sale’ by Mahjong were some examples of such special sales 

days offered by these e-commerce websites. These special sales would come on a monthly 

basis and there would be a difference of minimum 10 to 60% on the regular prices which 

were offered by them. At times, a single product might be sold at 40% lesser than its 

original MRP.  For instance, a product by name ‘Envy Tablet’ worth Rs. 10,000 was offered 

at Rs. 1,200 on one of the e – commerce websites. 

 

16. In 2015, the DAP Government got re – elected for another term. Soon after getting re-

elected, in an unscheduled live televised address to the people of Kratos at 08.00 pm on 

27th April, the Prime Minister, Mr. Jagadish announced that his government will implement 

the ‘policy of demonetization’ immediately, whereby certain existing currency denominations 

in circulation will become incapable of being considered as a valid legal tender. In addition 

to this, the government refurbished ‘Cashless Kratos’ policy, whereby it started to promote 

payments through digital portals. Many news agencies reported that a large number of 

small traders and consumers functioning in the regular market were affected by these 
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policies of the government implemented in haste. To neutralize the negative impact, the 

DAP Government introduced numerous benefits to its citizens as well as small traders, if 

they use digital payment mechanisms for trading. 

 

17. The Market Research & Analysis wing of Premier suggested the CEO of Premier, Mr. Adam 

Smith to invest in the e – wallet service industry to explore newer digital markets apart from 

the e – commerce business. In April 2016, Premier using its resources, capital and expertise 

hired the best App Developer Company ‘Appgen’ to create its customised e – wallet App 

christened as ‘FastZapp’. FastZapp acts as a payment gateway for the customers to pay for 

the products they purchase using Premier’s e – commerce website and mobile applications. 

It functions as an intermediary connecting the users with their bank accounts. The users 

using FastZapp have to bear a nominal transactional charge while making payments.  

 

18. By looking at the initial response for FastZapp, Premier expanded and modified the existing 

version. The newer version not only allowed the customers to make e – payments on 

Premier portals, but also purchase products from any other e – commerce seller and pay 

using FastZapp. Further, Premier allowed other e – wallet service providers to put their 

respective e – wallets as a payment option on Premier’s e – commerce websites. In this 

connection, Premier entered into agreements with other e – wallet companies, stating that 

they can provide their e – wallet services on Premier’s e – commerce website for one year 

by paying a sum of USD 7,000. This proved to be a game changer for Premier and within 3 

months of its upgradation, it had expanded its e – wallet service to the whole of Kratos. 

 

19. Within one year of launch of FastZapp, looking at its success, MoneyKart and Chapo also 

launched their own e – wallet service applications known as ‘PayKing’ and ‘Heisenberg’ 

respectively by the end October 2016. This move was to subside the advantage Premier had 

gained in the e – commerce business over MoneyKart and Chapo. The business model of 

both these applications were similar to that of the upgraded FastZapp. 

Ganga vs. Premier Case 

20. After the financial year 2016-2017, the market shares of companies involved in e – 

commerce industry had drastically changed, whereby the total share of Ganga and Origami 

put together had collectively reduced to 6.23% from 16.5% previously, even after their 

collective sales of e – commerce had increased by 20%. These companies had also reported 

a net loss of Rs. 85 Crores and Rs. 73 Crores respectively. Though the total sales and 
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market share had increased for the other five companies, there was a very slight change in 

their profit margins.  

 

21. When both Ganga and Origami made a retrospective analysis of their operations for the past 

years, they feared that they were losing out in the e – commerce market, as they had 

continued to use Rutta and not Rutta 2.0, unlike other five companies. This created a 

suspicion and it was noted that at any given point of time, the prices quoted by these two 

companies would be substantially more than the prices fixed by other five companies. As 

a result, Ganga and Origami had complained2 to the Competition Commission of Kratos (CCK), 

the fair trade regulator established under the Competition Act. The two companies informed 

CCK that the other five rival companies have been acting in concert to drive them out of 

e – commerce business and have been involved in cartelization in violations of the 

provisions of the Competition Act. After receiving the information, CCK ordered the Director 

General (DG) to investigate the matter, as the Commission was of the considered opinion 

that there existed a prima facie case of anti-competitive practices in the e – commerce sector. 

 

22. During the investigation, the DG sought information from Brahmaputra, Premier, MoneyKart, 

Chapo and Mahjong on prices, capacity, delivery, sales and profits generated for the FY’s 

2013-14, 2014-15, 2015-16 and 2016-17. The DG investigated their respective premises 

and seized the computers which had Rutta 2.0 which were then sent for forensic analysis 

and audit. Further, statements and other their requisite details were also collected from 

Ganga, Origami and Pablo’s Alogors. 

 

23. In May 2017, DG in his report observed that there is no form of cartelization between the 

five companies as alleged by Ganga and Origami. He further noted that there was no specific 

instance wherein these companies or any of its officials had made any formal 

communication. In his statement Pablo’s had explained technical details regarding the 

working of Rutta and Rutta 2.0. The DG further observed from his market analysis that 

the price of similar products on their respective apps and websites would increase and 

decrease simultaneously and remain almost similar at a given time frame. 

 

24. In June 2017, with a view to increase its market share in the e – wallet sector, MoneyKart 

introduced a new scheme allowing fancy discounts/cashbacks, if the purchase was made 

                                                           
2 Ganga and Another vs. Premier and Others. 
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from MoneyKart and payments were done only through PayKing. Further, gradually it started 

to charge extra, if customers made payments through other e – wallet modes. This attracted 

a lot of attention in the media, as the customers were getting additional discounts and the 

popularity of MoneyKart was heavily increasing throughout Kratos. In order to remain 

relevant in the competition and not to lose their market shares, Premier and Chapo also 

launched similar schemes attracting the customers. In due course of time, these three 

companies acquired a significant position in the market and currently, they collectively hold 

together 75% of the market share in the Kratotian e – wallet segment (Premier – 26.35%, 

MoneyKart – 25.17% and Chapo – 23.58 %).  

 

25. Meanwhile, CCK after hearing arguments from both sides in the Ganga vs. Premier Case and 

after giving adequate consideration to the DG report had ultimately held in November 

2017 that there was cartelization between the 5 companies, even though there was no proof 

of direct or formal communication between the parties. CCK categorically held that “mere 

absence of formal communication alone does not automatically rule out meeting of minds between the parties 

to the cartel. The price parallelism between the websites was a concerted effort of price co-ordination using 

algorithms in the entire e–market chain and thereby having the effect of limiting and driving out rivals from 

the market.” As a result, CCK had penalized all the 5 companies 10% of their total turnover 

for the preceding three years and had ordered immediate stoppage of web crawling 

activities.  

 

26. The 5 companies filed an appeal challenging the order of CCK in the National Company Law 

Appellate Tribunal (NCLAT), an appellate body established under the Kratotian Companies 

Act, 2013 (hereinafter, ‘Companies Act’). The issues involved being of great importance for 

the growth of Kratotian economy, NCLAT decided to hear the matters expeditiously. All 

the 5 companies had engaged same counsels for arguing their case, unlike it was argued in 

CCK. After hearing the rival contentions, NCLAT reversed the decision of CCK in April 

2018 and held that DG’s report had appropriate conclusions and “cartel cases cannot be 

prosecuted in the absence of direct evidence of anti-competitive agreements between the parties.”  

 

27. NCLAT further held that even though there were instances of price remaining parallel for 

a given product in the websites of these five e – commerce companies, the same would 

not amount to cartelization. It reasoned that having similar prices to that of its competitors 

was a commercial necessity every enterprise had to consider for surviving in the cut-throat 

business of e-commerce. NCLAT further looked into the other forms of services which 
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these companies had offered in relation to its sales and held that there was a substantial 

difference in their operations. It also gave due consideration to their market shares and 

other relevant factors while reversing the order of CCK. Aggrieved by the NCLAT 

decision, the two companies had filed an appeal before the Supreme Court of Kratos and 

the matter is pending for hearing. 

The MTU Case 

28. Meanwhile, before the judgment of NCLAT was rendered, on 1st April 2018, ‘Tongue 24’, 

a sensational media group in Kratos has conducted a private investigation on its news 

channel and reported that Rutta 2.0 was a devilish software which intends to end the 

competition in the market. It also showed a report on the dynamics of Rutta and Rutta 2.0 

and its working mechanism. It further demonstrated how the prices had dropped to such 

an extent that smaller traders were being forced out of the market. This coverage was 

recorded to be in the top ten all time viewed news coverage ever in the Kratotian television 

history. 

 

29. After the wide spread news coverage, there were numerous demonstrations and protests 

by smaller traders and their associations demanding the Government to make certain 

regulations controlling the e – commerce industry. During their demonstration, they also 

pleaded the consumers not to buy any products from these websites on an emotional 

ground. Madrasapatnam, the southernmost state in the territory of Kratos had an active 

trade association called as the Madrasapatnam Traders Union (MTU). This trade association 

filed a case before the High Court of Madrasapatnam praying that the activities of the e – 

commerce companies have to be regulated, as they are affecting the fundamental rights of 

its members.  

 

30. The major problem of the trade association was not with e – commerce industry in general, 

but the price variations which were offered by the five companies. They further stated that 

the digital economy had destroyed their business and taken away their livelihood. They 

further pointed out that though the mode of operations between the e – commerce 

companies and the traders was different, yet the products which are involved are of similar 

nature and hence virtual market was distorting the physical market. On 19th May 2018, the 

Madrasapatnam High Court summarily dismissed the case on the ground that the matter 

is not justiciable before the High Court and the alternative remedy lies elsewhere. In any 
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event, the Court observed that it can decide upon the policies or regulations, as the same 

is not within the Courts prerogative. MTU preferred an appeal against the dismissal order 

before the Kratotian Supreme Court. It further claimed that the matter at hand is closely 

related to the pending Supreme Court Appeal in the Ganga vs. Premier Case and therefore 

both the cases ought to be heard together. 

David and Co. Case 

31. After the launch of e – wallets like FastZapp, PayKing and Heisenberg, industry pundits 

noticed that the e – commerce market was growing faster than ever. There were certain 

allegations regarding the non-working or failure of payment mechanism, at times when the 

payment was being made through these three applications on other e – commerce 

websites. However, the situation was not the same, when the payment was made using 

these e – wallets in their own parent e – commerce websites, i.e., FastZapp works faster, if 

the product was purchased by users from Premier’s e – commerce website, but it works 

comparatively slower or sometimes the payments even failed, if the user purchased the 

product from any other e – commerce seller other than Premier. 

 

32. ‘Tongue Times’, the English Daily Newspaper of the Tongue 24 group published an article in 

June 2018 titled “Everything That Glitters Is Not Gold”. The crux of the article confirmed the 

above allegations against the three major e – wallet applications. The article further stated 

that all the dominant players of e – wallet market are indulging in unfair business practices 

by entering into exclusivity agreements separately with Internet Service Providers (ISPs). Due to 

this practice, many small and new e – wallet service providers as well as consumers are 

facing problems. 

 

33. In response to this article, Premier, MoneyKart and Chapo issued statements defending their 

special agreements by stating that these arrangements do not restrict competition in the 

market, as there are many other ISPs in the market. Further, these agreements enable them 

to get special services from the ISPs as a matter of business strategy and in no way restricts 

consumers and competitors from approaching other ISPs.  

 

34. Based on the article and response it received, David and Co., a small e – wallet service 

provider filed a complaint before the CCK alleging that Premier, MoneyKart, and Chapo are 

abusing their dominant position in the market by entering into the exclusivity agreements with 
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the ISPs and thus creating hindrance for the new and existing competitor to enter or 

survive in the market. CCK found that there exists a prima facie case of infringement of 

certain provisions of the Competition Act and accordingly it referred the matter to the DG 

for investigation in August 2018. 

 

35. On investigation, DG using the ‘Small but Significant Non-transitory Increase in Price (SSNIP)’ 

Test had observed that the relevant market would include e – wallets, credit card/debit 

card payment options, net banking and cash on delivery market. In October 2018, he 

eventually concluded in his report that there is no violation of the Competition Act, as no 

single player is dominant in the relevant market and the players are just competing among 

themselves. It was also stated in the report that the Herfindahl – Hirschman Index (HHI) 

score for the relevant market is above 2700 in the e – wallet market. Lastly, DG also 

observed that there is no provision to penalize firms for abusing their joint dominance 

under the existing Kratotian law. 

 

36. The CCK then heard all the parties on merits and decided that the DG was right with regard 

to no single dominant entity in the market being present, but had erred in applying the 

SSNIP Test for determining the relevant market. The Commission held that even though 

there is no single dominant entity, yet the companies Premier, MoneyKart and Chapo are 

collectively holding a dominant position in the relevant market. The Commission observed 

that the “competition jurisprudence around the world is evolving and there is nothing explicit in the 

Kratotian Competition law which prohibits an action against a group of independent companies which are 

connected through an economic link and cumulatively holding a dominant position in the market and start 

abusing the same.” It also held that the exclusive agreements entered by these companies are 

adversely affecting the market equilibrium and thereby violating the provisions of the Act. 

 

37. Aggrieved by this order, the three companies approached NCLAT which rejected their 

appeal by upholding the decision of CCK. The Appellate Tribunal gave further reasoning 

that “two wrongs don’t make a right.” The parties thereafter approached the Supreme Court 

contesting the NCLAT order. After the preliminary hearing, the Kratotian Supreme Court 

has decided to club this case along with the Ganga Case and MTU Case. When the matter 

was pending, the Central Government pronounced some important changes to the Foreign 

Direct Investment (FDI) Policy in the e – commerce sector vide a Press Note dated 26th 

December 2018. The Apex Court has now decided to hear all the procedural and 
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substantive issues arising out of these three cases and the matter is now posted for hearing 

on 1st March, 2019. 

************* 

Note to the Participants: 

 

i. The Moot Proposition is purely fictional. Resemblance of any kind to any person (living 

or dead), name, company, property, union, association or organisation etc. is purely co-

incidental.  

ii. The proposition is a fictitious factual account prepared for the purposes of the present 

moot competition only, and as such it does not attempt to influence or predict the outcome 

of any matter whatsoever. 

iii. The problem is set in the fictional Republic of Kratos, whose Constitution, laws and currency 

are in pari materia with that of the Republic of India.  

iv. The Supreme Court of Kratos is the Apex Court of the Republic of Kratos and is equivalent to 

the Supreme Court of India. The Competition Commission of Kratos (CCK) is equivalent to the 

Competition Commission of India (CCI) and the National Company Law Appellate Tribunal 

(NCLAT) of Kratos is equivalent to the NCLAT of India formed under the Indian 

Companies Act, 2013 (as amended by the Finance Act, 2017). 

v. The Kratotian Competition Act, 2002 is inspired from the anti-trust laws jurisprudence of 

United States of America (USA) and the European Union (EU).  

vi. The judicial decisions of India have a binding value on the Courts and Administrative 

Tribunals in Kratos and any other decisions from other jurisdictions merely have a 

persuasive value alone. 

vii. The Participants are at liberty to frame the issues and address any argument given in the 

Moot Proposition, which they feel might be relevant and necessary for the adjudication 

the dispute. 
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ANNEXURES 

RELEVANT EXTRACTS FROM THE DIRECTOR GENERALS (DG) REPORT ON 

THE WORKING MECHANISM OF THE COMPANIES AND PRICE 

COMPARISON CHARTS 

 

ANNEXURE 1 

 BRAHMAPUTRA PVT. LTD. 

Delivery Policy:  

1. The delivery takes place ideally between 2-3 days anywhere in the country.  

2. In case the delivery takes place after 7th day of the order being placed, the company refunds any 

delivery charges charged. 

Cancellation Policy, Return and Refund Policy:  

1. An order can be canceled any time before the shipment has left the company premises for final 

delivery.  

2. In case the cancellation has been initiated after the end user shipment, the product has to be 

accepted and payment has to be made. Later the product can be returned after a complaint has 

been logged at the company. 

3. The product has to be returned within 15 days of delivery of the product, no return after 15th 

Day will be accepted. 

4. The products with warranty periods have to approach the respective companies. Only in cases 

where additional warranty has been bought, Brahmaputra Pvt Ltd will bear the warranty and 

products will be accepted for return. 

5. In case a product has been returned the amount for the same will be refunded within 7 working 

days into the bank accounts.  

Payment Policy: 

1. Payment is accepted through cash, credit/debit cards, e-wallets they are PayKing, FastZapp, 

nocharge, FeeTm.  

2. Certain products cannot be delivered through cash on delivery and need prepayment for 

processing.  

3. In case of payment being made through e-wallets 1% additional charged has to be paid.  

Warranty Policy: 

1. The Company does not bear any liability for the products. Any liability incurred is to be borne 

by the sellers for the product. 
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ANNEXURE 2 

PREMIER PVT. LTD. 

Warranties and Guarantees: 

1. The Company does not bear any liability for the products. Any liability incurred is to be borne 

by the sellers for the product. 

2. For any Premier exclusive products liability will be borne by Premier Pvt Ltd. 

Return, Refund and Cancellation Procedure:  

1. An order can be canceled any time before the shipment has left the company premises for final 

delivery.  

2. The product has to be returned within 21 days of delivery of the product, no return after 21st 

Day will be accepted. 

3. The products with warranty periods have to approach the respective companies. Only in cases 

where additional warranty has been bought, the company will bear the warranty and products will 

be accepted for return. 

4. In case a product has been returned the amount for the same will be refunded within 7 working 

days into the bank accounts.  

Settlements and Payment: 

1. Payment are accepted through cash, credit/debit cards, e-wallets including PayKing, Heisenberg, 

FastZapp and Nocharge. 

2. Certain products cannot be delivered through cash on delivery and need prepayment for 

processing.  

3. In case of payment being made through FastZapp a fixed cash back of 5% can be availed. Also, 

additional offers can be availed. 

4. In case of e-wallets otherthan FastZapp additional 1.2% has to be paid on the bill amount after 

any discount available.   

Conveyance Policy:  

1. The delivery takes place ideally between 3-4 days anywhere in the country. 
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ANNEXURE 3 

MONEYKART LLP 

Track Your Order:  

1. The delivery takes place ideally between 2-4 days anywhere in the country.  

In case of Return or Cancellation the Procedure:  

1. An order can be canceled any time before the shipment has been accepted by the customer.  

2. The product has to be returned within 21 days of delivery of the product, no return after 21st 

Day will be accepted. 

Refund:  

1. In case a product has been returned the amount for the same will be refunded within 7 working 

days into the bank accounts.  

2. In case the delivery takes place after 7th day of the order being placed, the company refunds any 

delivery charges charged 

How Can You make Payments? 

1. Payment are accepted through cash, credit/debit cards, e-wallets including PayKing, Heisenberg, 

Nocharge and FeeTm. 

2. Certain products cannot be delivered through cash on delivery and need prepayment for 

processing.  

3. In case of payment being made through PayKing a scratch card will be redeemable. This scratch 

card includes cash prices, additional discounts offers and vouchers for partnered products. 

4. In case of e-wallets other than PayKing additional 1% has to be paid on the bill amount after 

any discount available.   

Other Obligations: 

1. The Company bears liability for the products which are sold on its websites  
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ANNEXURE 4 

CHAPO PVT. LTD. 

FAQs 

 When will my order reach me?  

The delivery takes place ideally between 3-4 days anywhere in the country. 

 What if my order doesn’t get delivered on time? 

In case the delivery takes place after 7th day of the order being placed, the company refunds any 

delivery charges charged 

 Can I cancel the order?  

An order can be canceled any time before the shipment has been accepted by the customer.  

 If due to reasons will once accepted order be taken back? 

The product has to be returned within 15 days of delivery of the product, no return after 15th Day 

will be accepted. 

 What about the amount paid for the returned products? 

In case a product has been returned the amount for the same will be refunded within 7 working 

days into the bank accounts.  

 What are the different ways in which I can make payments? 

1. Payment are accepted through cash, credit/debit cards, e-wallets including PayKing, Heisenberg, 

FastZapp, Nocharge and FeeTm. 

2. Certain products cannot be delivered through cash on delivery and need prepayment for 

processing.  

3. In case of e-wallets other than Heisenberg additional 0.75 % has to be paid on the bill amount 

after any discount available.   

 Will I get any additional benefit if I make payment using Heisenberg? 

In case of payment being made through Heisenberg fixed cash back of 5% can be availed. Also, 

additional offers can be availed.  

 Does company bear any responsibility for my products? 

The products with warranty periods have to approach the respective companies. Only in cases 

where additional warranty has been bought, the company will bear the warranty and products will 

be accepted for return.  
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ANNEXURE 5 

MAHJONG  PVT. LTD. 

The company has a normal membership and another paid membership called as Mahjong Prime, 

which is a paid service. The members of Mahjong prime have to pay Rs.249 annually towards the 

subscription fee and they get additional benefits. This also includes a subscription towards 

Mahjong TV, online television service of Mahjong. 

The Full Consumer Guide: 

1. The delivery takes place ideally between 2-3 days anywhere in the country. In case the delivery 

takes place after 7th day of the order being placed, the company refunds any delivery charges 

charged. 

2. An order can be canceled any time before the shipment has left the company premises for final 

delivery. In case the cancellation has been initiated after the end user shipment, the product has to 

be accepted and payment has to be made. Later the product can be returned after a complaint has 

been logged at the company. 

3. The product has to be returned within 15 days of delivery of the product, no return after 15th 

Day will be accepted. 

4. The products with warranty periods have to approach the respective companies.  

5. In case of Mahjong prime members, additional warranty and coverage is provided. Only in cases 

where additional warranty has been bought Mahjong Pvt. Ltd. will bear the warranty and products 

will be accepted for return.  

6. In case a product has been returned the amount for the same will be refunded within 7 working 

days into the bank accounts.  

7. In case the order is being placed under Mahjong Prime, then the order can be returned 30 days 

after the delivery is being made. And the amount is credited with 5 working days. 

8. Payment are accepted through cash, credit/debit cards, e-wallets they are PayKing, FastZapp, 

nocharge, FeeTm, UPI and Heisenberg.  

9. Certain products cannot be delivered through cash on delivery and need prepayment for 

processing.  

10. All Mahjong Prime can avail additional offers available exclusively for them. Also credit can be 

availed by these members, which has to be returned with 18% PA interest. The interest period 

runs after 2 months of the order being placed. Credit cannot be availed for more than 10% of the 

bill amount. 

11. The Company does not bear any liability for the products. Any liability incurred is to be borne 

by the sellers for the product. 
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ANNEXURE 6 

GANGA PVT. LTD. 

Delivery Policy:  

1. The delivery takes place ideally between 2-3 days anywhere in the country.  

Cancellation Policy, Return and Refund Policy:  

1. An order can be canceled any time before the shipment has left the company premises for final 

delivery.  

2. In case the cancellation has been initiated after the end user shipment, the product has to be 

accepted and payment has to be made. Later the product can be returned after a complaint has 

been logged at the company. 

3. The product has to be returned within 30 days of delivery of the product, no return after 30th 

Day will be accepted. 

4. The products with warranty periods have to approach the respective companies.  

5. In case a product has been returned the amount for the same will be refunded within 7 working 

days into the bank accounts.  

Payment Policy: 

1. Payment are accepted through cash, credit/debit cards, e-wallets they are PayKing, FastZapp, 

nocharge, FeeTm, UPI and Heisenberg.  

Warranty Policy: 

1. The Company does not bear any liability for the products. Any liability incurred is to be borne 

by the sellers for the product. 
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ANNEXURE 7 

ORIGAMI PVT. LTD. 

Delivery Policy:  

1. The delivery takes place ideally between 2-3 days anywhere in the country.  

Warranties and Guarantees: 

1. The Company does not bear any Origami for the products. Any liability incurred is to be borne 

by the sellers for the product. 

2. For any Origami exclusive products liability will be borne by Origami Pvt. Ltd. 

3. The products with warranty periods have to approach the respective companies.  

Payment Policy: 

1. Payment are accepted through cash, credit/debit cards, e-wallets they are PayKing, FastZapp, 

nocharge, FeeTm, UPI and Heisenberg.  

Cancellation Policy, Return and Refund Policy:  

1. An order can be canceled any time before the acceptance of the order. 

2. In case the return of the product, after a complaint has been logged at the company with reasons 

and on verification of the same by the company executive the product can be returned. 

3. The product has to be returned within 15 days of delivery of the product, no return after 15th 

Day will be accepted. 
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ANNEXURE 8 

PRICE VARIATIONS OF LAYS POTATO CHIPS 25 GRAMS ON THREE DIFFERENT OCCASIONS 

 

1. Comparative Chart for Prices of Lays Chips before Rutta 

 

 

 

2. Comparative Chart for Prices of Lays Chips after Rutta 
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3. Comparative Chart for Prices of Lays Chips after Rutta 2.0 
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